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Sustainable Farming Association of Minnesota, Crow River Chapter, enters into a sponsorship
agreement with:

Organization or Individual:

Address:

Phone: Email:

Website:

Amount of Sponsorship: Category:

Please print exactly how Sponsor’s name should appear in published materials, attach a
scannable logo, and/or email a electronic version of the logo to kreitlow@cmgate.com:

Authorized signature for Sponsor: Date:

Authorized signature for SFA of MN: Date:

Type of Exclusive Sponsorship (if applicable):

SPONSOR’s Check can be presented directly to a member of MN Garlic Festival Committee,
or mailed to:

Crow River Sustainable Farming Association
7616 25th St. SW
Howard Lake, MN 55349

Please make checks payable to:
Sustainable Farming Association of MN

The category of sponsorship for this SPONSOR is checked below.

(There is a separate form for “In-Kind” Sponsorship)



PERFORMANCE STAGE UNDERWRITER $1,500

This is the exclusive underwriter for the music performance stage, where musical
and theatrical acts will be presented continuously throughout the day. SPONSOR also
receives:

1) Primary logo presence in all published material and advertising

2) a banner prominently displayed at the performance stage

3) 15 free passes to attend the festival

4) Free booth space, interior or exterior

5) First preference for the same level of sponsorship at the 2007 festival

“WHOLE FARM” EXCLUSIVE SPONSOR $1,000
SPONSOR is granted the only sponsorship presence for a company or organization of

their particular type; for example: Grocery Store, Bank, Farm Supply Company,
Insurance Company, Co-op, etc. SPONSOR also receives:

1) a prominent logo presence in all published material and advertising

2) prominent logo presence in signage around the festival site

3) 10 free passes to attend the festival

4) Free booth space, interior or exterior

5) First preference for the same level of sponsorship at the 2007 festival

“FIELD” SPONSOR $500
SPONSOR receives:

1) alogo presence in all published material

2) logo presence in signage around the festival site

3) 8 free passes to attend the festival

4) Free booth space, interior or exterior

5) First preference for the same level of sponsorship at the 2007 festival

“BULB” SPONSOR $200
SPONSOR receives:

1) a logo presence in the published program

2) logo presence in signage around the festival site

3) 5 free passes to attend the festival

4) Free interior booth space

5) First preference for the same level of sponsorship at the 2007 festival

“CLOVE” SPONSOR $100
SPONSOR receives:

1) a name presence in the published program

3) 4 free passes to attend the festival

4) Free interior booth space

5) First preference for the same level of sponsorship at the 2007 festival



